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Business News

single change alone could see over 
£5billion towards reducing the 
burden on high street businesses. 

Rate reductions are required 
beyond the smallest businesses 
though. All retail space, office space, 
leisure, hospitality, public buildings, 
new forms of light industrial, 
education and other uses add to 
the vibrancy of town centres, are 
all being impacted by the digital 
economy, and all have to pay 
business rates. Lower rates for the 
small stores is not enough if other 

key footfall generators like banks and 
post offices continue to disappear.

The reality is, the volatility of the 
rates system means even some small 
businesses find themselves above 
the threshold and unable to benefit 
from this relief. Broader reform of 
the business rates system would 
make urban regeneration a much 
easier task.

Some leading British brands have 
suggested that in the near future, 
high street shops will become 
simply a showroom where you 

can try on a garment or have a 
feel of a product, but they won’t 
serve customers in person like the 
traditional shops we have come to 
know and love.

What is a little ironic is that 
Amazon (one of the largest online 
retailers in the world), plans on 
opening physical shops in city 
centres across the UK. Go figure…

One thing that is for certain is 
that managers of municipal town 
centres will be watching the footfall 
counters like hawks. 

INNOVATIVE NEW TOOLKIT HELPS 
THOSE LIVING WITH DEMENTIA
UCLan and Alzheimer’s Society collaborate to develop 
Fidget Widget® Toolkit 

A specialist toolkit called The 
Fidget Widget®, developed by the 
University of Central Lancashire 
(UCLan), and the Alzheimer’s Society, 
which helps people with dementia 
has gone on national sale. 

The innovative toolkit was 
the brainchild of Judith Bower, 
Alzheimer’s Society Dementia 
Adviser, and Jane Souyave, Senior 
Graphic Design Lecturer at UCLan. 

Jane and Judith had researched 
and developed the Toolkit 
following extensive market 
research and recognising there 
was a gap in the care market for 
a product that could help carers 
and people with dementia. 

Judith Bower said: “Carers often 
described fidgeting as a negative 
and disruptive behaviour. We 
wanted to create something that 
would tackle this idea, while, at 
the same time, creating something 
engaging that people with 
dementia could benefit from.”

The specially designed widgets 
which will be brought to market 
by Active Minds, use touch, feel 
and repetitive movements, each 
with a particular motion; spin, 
slide, twist, turn and roll, and are 
intended to be unrecognisable, 
removing any need to rely on 
memory or words to use them. 

Jane Souyave added: “In 

collaboration with the Alzheimer’s 
Society and Active Minds, the Fidget 
Widget Toolkit is the result of eight 
years of research and development 
and provides an opportunity for 
those with advanced dementia to be 
engaged in meaningful activities that 
enhance personal wellbeing.

“The results of our product testing, 
in people’s own homes, day centres 
and Lancashire County Council 
care homes, confirm that the toolkit 
supports psychological needs. Users 
feel occupied, engaged and included 
in a meaningful activity of their 
choice. Caregivers also reported that 
there was an ongoing and lasting 
well-being effect.”

The team was supported with 
funding from the Alzheimer’s 
Society and UCLan’s Innovation and 
Enterprise team through its Ideas 
Investment Fund, which provides up 
to £20,000 in funding to support 
university staff to collaborate with 
external companies to create or 
validate new products, services 
or processes. The Innovation and 
Enterprise team also provided 
Judith and Jane with support on 
commercialisation and intellectual 
property. 

Carol Benabda, a Dementia 
Support Worker who has worked 
with people affected by dementia 
engaging with the Toolkit said: “It 

was very much a wow moment, big 
smiles on faces. A lady with dementia 
immediately began to interact and 
engage with the Fidget Widgets – 
she was laughing with a big smile 
on her face and spent a long time 
exploring the tools.

“The family of a lady told us that 
when they collected her from the day 
centre at the end of the day often she 
was cross but when she had spent 
some time using the tool she was 
different. She was happy, and it lasted 
throughout the evening.” 

Ben Atkinson-Willes Founder and 
CEO of Active Minds concluded: 
“We are delighted to be partnering 
with the Alzheimer’s Society and 
UCLan to bring the Fidget Widget 
to market. Active Minds has spent 
the past eight years creating 
products to make people with 
dementia feel valued and included. 

“As it is often those with moderate 
and advanced dementia that are 
harder to reach, we are excited to 
now be able to offer more to those 
customers. We have already secured 
pre-orders from care groups and 
international partners as many have 
recognised this meets a need for 
those with more advanced dementia.”

Media Information

ABOUT LANCASHIRE BUSINESS VOICE 
The Voice is the new official publication of award-winning North & Western Lancashire Chamber 
of Commerce. 

The Chamber, which has been established since 1916, actively represents, supports and promotes 
over 1,600 businesses, from micro to multi-national organisations, throughout the region.

Published four times a year, The Voice will fulfil two principal roles. Firstly, to keep members 
informed of the Chamber’s many activities, whether they be lobbying government for legislative 
changes to assist business, providing information on the various networking opportunities that 
form a core part of any chamber of commerce’s diary and promoting positive business news on 
behalf of its membership.

The Voice will act as a discussion forum for some of the region’s leading business people, 
each issue will carry authoritative comment on key issues affecting all businesses, from tax to 
exporting and energy to tackling red tape.

With a readership of 6,000, few other business magazines can directly touch as many opinion 
formers across the region.

Finally, each issue will carry a series of features on topical business matters all backed by strong 
editorial support from leading figures within their speciality.

It is the breadth of editorial coverage that makes The Voice the obvious choice for any company 
wishing to promote itself to the business community of region.

Issue 1 | Spring 2019

Chamber launches new transport committee
Green action for business

Revolutionary potential for local shale supply chainFrancis Egan, CEO of Cuadrilla, talks about the 
future supply chain opportunities for businesses

THE OFFICIAL PUBLICATION OF 

On the cover

For more information, contact us: Tel 0330 124 3780tel 0330 124 3780
email steve.hosker@crosbyassociates.co.uk   visit www.crosbyassociates.co.uk

THE OFFICIAL PUBLICATION OF 



Media Information

6

Economic Survey

 
The survey, compiled by the 
county’s three Chambers of 
Commerce, in association with 
MHA Moore and Smalley Chartered 
Accountants and Business 
Advisors, reveals a significant 
slow-down in domestic sales and 
orders for the service sector, 
which is the main driver of the 
economy and makes up two-
thirds of responses to the survey. 
The slow-down in sales has also 
affected business confidence 
in the sector, with expectations 
that turnover and profitability 
will improve in the coming 
year taking a backward step.

The downturn in business 

confidence is 
also reflected 

in a weakening 
employment picture 

for both manufacturing 
and services firms.  

Despite this, over half 
of the firms in the survey 

attempted to recruit during 
the last three months of the 
year with 74% of manufacturers 
reporting difficulty recruiting 
skilled manual workers.

Commenting on the results, 
Alan Welsh, Policy Manager 
at the North & Western 
Lancashire Chamber said: 

“The government must 
demonstrate that it is ready to 
act to turbo-charge business 
confidence. With little clarity 
on the trading conditions they’ll 
face following Brexit, companies 
are understandably holding back 
on spending and making big 
decisions about their futures. The 
government’s absolute priority 
now must be to provide clarity on 
conditions in the near term and 

avoid a messy and disorderly exit 
from the EU.

“Skills shortages continue to be 
a major concern for Lancashire 
businesses and we urge the 
government to proceed with 
caution over changes to 
immigration policy as we leave 
the European Union. Companies 
must be able to access skills at 
all levels without heavy costs or 
bureaucracy.”

ABOUT THE QES
The Quarterly Economic Survey is 
the flagship economic indicator of 
the British Chambers of Commerce 
and the Accredited Chamber 
Network. It is the UK’s largest 
and longest running independent 
survey of business sentiment and 
is used to brief the Government 
and Bank of England on business 
conditions before they make key 
decisions. It is a simple 3-minute 
survey asking businesses how they 
performed in the quarter, covering 
all aspects of business sentiment 
including sales, investment, cash 
flow, recruitment, and confidence. 
 
The Lancashire results are first 
revealed at the QES Business 
Breakfast meetings before 
receiving wider publication in 
the local media. These popular 
events are free to attend and give 
Chamber members an opportunity 
to discuss the local economic 
picture what the key challenges 
are. More details can be found on 
the Chamber’s website  
www.lancschamber.co.uk

The results of the latest Quarterly 
Economic Survey (QES) from 
the Chamber of Commerce show 
that economic conditions were 
worryingly subdued in the final 
quarter of 2018, with a number 
of key indicators continuing 
to weaken under the weight of 
persistent Brexit uncertainty 
and rising cost pressures.

QUARTERLY 
ECONOMIC 
SURVEY Q4 2018
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With transport infrastructure 
crucial to the success of the 
region’s economy, the North & 
Western Lancashire Chamber has 
established a new Transport Policy 
Committee in order to formulate 
policy positions in relation to local 
and regional transport planning 
and investment priority setting.

The new group will be made up 
of individuals that have expertise 
in the field of transport, logistics 
and regeneration; or who 
represent significant employers 
within Lancashire. Organisations 
including the University of 
Central Lancashire, Blackpool 
Transport, Eric Wright Group, 
Stagecoach and Northern Rail, 
have already given their support. 

The committee will be chaired 
by Tony Depledge, who has vast 
experience in public transport 
and transport policy work at 
a local, regional, national and 
European level.  He has previously 
held roles with Blackpool 
Transport, Arriva, Translink in 
Northern Ireland, Transport for 
Edinburgh and Lothian Buses.  

Chamber Policy Manager Alan 
Welsh is confident that the group 
can have an impact on decision 

makers at local and regional level. 
He said “The Chamber represents 
1,600 businesses across Lancashire 
and I am pleased that some of 
our most influential members 
have agreed to sit on this new 
committee. The aim of the group 
will be to take a strategic view 
of all forms of transportation 
including roads, public transit, 
airports, ferries, ports, and rail.

“Our first objective will be to 
identify the top transport priorities 
for Lancashire businesses and then 
make the case for those schemes. 
We want to work with all of our 
local stakeholders to improve our 
transport infrastructure and make 
sure that journeys in Lancashire 
and the wider region are quicker 
and more reliable.”

Tony Depledge says: “It’s important 
for Chamber members to take an 
active role in discussions about 
transport across our area - the 
economic, cultural and social life of 
the area depend on good transport 
and good mobility. This will be a 
key focus for the committee.”

CHAMBER 
LAUNCHES 
NEW 
TRANSPORT 
COMMITTEE

Transport

“It’s important for 
Chamber members 

to take an active role 
in discussions about 
transport across our 
area – the economic, 

cultural and social life 
of the area depend on 

good transport and 
good mobility. This will 

be a key focus for the 
committee.”
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PRESTON IS ‘SMILES BETTER’ - Finalists Announced

Voting is closed and the results 
are in; over 70,000 votes have 
been cast in Preston BID’s ‘Smiles 
Better Awards’, which recognise 
outstanding businesses and 
individuals in Preston city centre.
The awards are sponsored by 
the North & Western Lancashire 
Chamber of Commerce.

A total of fifteen prizes are up 
for grabs at the awards’ ceremony 
on April 9th, including Independent 
Retailer of the Year, Multiple 
Retailer of the Year, Customer 
Service Champion, Bar of the 
Year, Restaurant of the Year and 
City Star.  In addition, a ‘Special 
Recognition Award’ which cannot 
be voted for, will be awarded to 
someone who’s made a significant 
contribution to the city.

Previously that honour has 
gone to Friargate florist Margaret 

Mason, who’s operated a business in 
Preston for over fifty-five years, the 
Carter Family – former operators of 
Preston’s ‘Ted Carter’ angling store 
and former leader of Preston City 
Council, the late Honorary Alderman 
Peter Rankin.

Mark Whittle, from Preston BID 
which organises the competition 
said: ‘The businesses in Preston city 
centre consistently offer outstanding 
service, and the ‘Smiles Better’ 
awards are our way honouring these 

people and organisations.  It’s their 
efforts that keep people returning to 
our city centre time and time again, 
and for that, we thank them’.

Babs Murphy Chief Executive of 
the North & Western Lancashire 
Chamber of Commerce, sponsors of 
the awards said: “The large amount 
of votes cast is a tribute to all the 
great customer-focused work being 
carried out by staff in Preston’s 
shops, restaurants, bars and cafes.

This positive response from 
general public voting again 
highlights Preston’s deserved 
reputation as a vibrant shopping and 
leisure destination that delivers a 
great customer experience”.

The prizes will be handed 
out at the awards ceremony 
at Evoque in Preston.

Finalists can be seen at 
BIDPreston.co.uk/Smilesbetter

CRYPTOCURRENCY – A SINCLAIR C5 OR  
A REAL-WORLD REVOLUTION?
We’re incredibly used to transacting 
in physical currency, or through 
straightforward bank transfers.  But 
there’s a ‘new kid’ on the block, and 
it’s causing quite a stir.

Well it’s not entirely a ‘new kid’, 
it’s officially been around for over a 
decade.  The pseudonym inventor 
‘Satoshi Nakamoto’ registered the 
domain bitcoin.org way back in 2008 
ahead of the first Bitcoin transaction 
between him and a computer 
programmer, Hal Finney, in 2009.

But what exactly is a Bitcoin, or the 
family it belongs to, cryptocurrency? 

Cryptocurrency is an alternative 
form of payment to cash, credit cards, 
and checks. The technology behind it 
allows you to send ‘money’ directly to 
other people without going through 
a third party like a bank. This means 
you don’t have to use your credit 
score as collateral, and it allows you 
to be reasonably pseudonymous. 

In basic terms, cryptocurrencies 
are like virtual accounting 
systems. They keep a record of 
all transactions. The transactions 
are bundled into blocks, which are 

cryptographically signed (hence 
“crypto” currency) and the client 
doing the signing gets some number 
of units of virtual currency (and 
potentially transaction fees).

Some experts suggest that 
ultimately, we will be transacting 
using cryptocurrency in everyday 
life inside the next five to ten years. 
Sounds scary. But remember 
when we first heard about that 
thing called the internet, “it’ll 
never catch on” some said, now 
look, we couldn’t live without it. 

Some technologies have 
revolutionised the way we conduct 
business and the way we live, and 
experts suggest that Crypto is on 
track to be one of these life-changing 
developments. 

It’s almost inevitable that 
traditional banks will eventually 
accept cryptocurrencies, you and I 
could well be able to open crypto 
bank accounts. You can already buy 
Bitcoin, and other cryptocurrencies, 
from standard ATMs in some 
countries and crypto debit cards 
might become an actual ‘thing’.

There’s been headlines galore about 
the value of Bitcoin. Initial investors 
are said to have made a packet, but 
be aware, it’s a volatile market, at 
least right now until it potentially 
becomes a mainstream currency 
transaction platform.

Just to add a little more 
confusion, if you look beyond the 
headlines, there are a plethora of 
other cryptocurrencies to keep 
an eye on; Bitcoin don’t have 
the monopoly. There’s Litecoin, 
Peercoin, Dogecoin, Monero and 
Ripple to name just a few. 

As always, there’s a counter 
argument that cryptocurrency is just 
a fad, another Sinclair C5.  But at 
the very least we need to be acutely 
aware of it, what it could do, and how 
it might affect the way we buy and 
sell in the very near future. 
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Making the right technology choices is a 
challenge faced by many business owners 
today. The ways in which we work and 
interact with our colleagues, customers 
and suppliers have evolved. The rise in 
mobile and remote employees and use 
of video communication has paved the 
way for changes in our office spaces and 
the demands placed on the technology 
found within them. In this new fluid work 
environment, how as a business owner do 
you ensure that the equipment you have 
in place is supporting the productive 
efforts of your employees and not 
putting barriers in the way of success?   

Your meeting spaces matter. For one, 
we spend a lot of time in meetings. 
Pick any survey, and it will tell you we 
spend anything from 35% to as much 
as 50% of our precious working day 
in meetings, not to mention the time 
spent prepping and travelling. It’s vital 
our spaces are designed to help us get 
the most out of those sessions. Second, 
real estate is expensive, and as your 
business grows, there is invariably never 
enough of it. So, optimising the space, 
you do have is essential. Third, your 
meeting spaces are a crucial tool for 
your most precious resource, namely 

your people. And, if the workspaces 
they have are not effective and reliable, 
your people will not be productive or 
happy — a situation we know to impact 
business performance negatively.

With the right technology correctly 
implemented you can remove all the 
traditional meeting room issues. No 
more searching for missing cables, 
juggling remote controls or struggling 
to get your content onto the screen. 
Get the technology right, get it set up 
correctly and your office space will be 
transformed. You will indeed ‘own’ your 
meeting spaces.

SO WHY HUDDLE UP?
We’ve established that a lot of time is 
spent in meetings and that often space 
is at a premium. So, what’s the solution? 
One approach is the arrival of the huddle 
space. Traditionally non-bookable, 
informal and crucially small, these are 
areas built to maximise effective working, 
without swallowing up space. They 
contain technology to enable simple 
connection, wireless content sharing 
and remote participation — keeping 
productivity high and the focus on action-
oriented activity. They can be created in 

the corners of open-plan office spaces, 
in kitchens, communal areas or small 
meeting rooms. The key is to incorporate 
technology that enables quick and 
productive meetings.  

WHAT TECH DO YOU NEED?
The choice of technology must start with 
a decision about what you want to do. 
Do you want to connect and present, 
work collaboratively or do you need to 
include remote participants into your 
meetings? This is where an audiovisual 
integrator like Pure AV can help. You 
know your business best, we know the 
technology. Our role is to help identify 
and deploy the workplace technology 
that solves business challenges and offers 
the best fit for your people, environment 
and budget.

MORE ABOUT PURE AV
We love technology, so you don’t have 
to. You simply focus on the results that 
your business needs to achieve; and we 
will work out how to select, install and 
support the solution to get you there.

“The team at Pure AV have been really 
helpful, working with them, it’s not just 
about the technology but more about 
looking at the bigger picture. They 
understood what we wanted to do 
and put together a solution to help us 
achieve it.”  
Stuart Heaton, managing director, Learn Live. 

Get in touch to explore how 
we can help you better use 
technology to support your 
business goals.

Pure AV explores the modern 
meeting space and the technology 
you need to ‘own’ it.

‘HUDDLE UP’ TO WIN 
MORE BUSINESS

For more information, contact us: Tel 0330 124 3780
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Babs Murphy

Chief Executive at North & Western 
Lancashire Chamber of Commerce

I thought I was hearing things – the 
county of Lancashire to bid for 
City of Culture status - Lancashire 
a city? Well according to the rule 
book there’s nothing to stop us. 

Lancashire’s application for the ‘2025 City 
of Culture status’ is one of the latest steps 
to put Lancashire on a global platform and 
winning would turbocharge our county’s 
cultural and economic life. The ripple effect 
to all aspects of the county would be 
profound not to mention bringing national 
and international attention to the diverse 
range of businesses operating within the 
county’s boundary.  

The prestigious 2025 UK City of Culture 
title is a chance to use arts and culture 
as a catalyst for a county’s sustainable 
economic and social regeneration. Running 
every four years, the competition is also an 
opportunity to raise the profile of a county’s 
creative reputation right across the country.

Many feel the time is right and 
believe the county could realistically 
win this title (as do we), and, if we 
do, the benefits are enormous.  

We know that cultural investment can help 
transform communities and economies.   
Winning City of Culture status for the 
county of Lancashire would be something 
that makes a good situation even better 
for a county that is already experiencing 
significant development. 

But this is not just about economic benefits, 
we want to change the future for the 
people of the region, especially the young.

The UK City of Culture competition is 
a fantastic opportunity for the winner 
to really put itself on the map. The title 
is a unique opportunity to drive artistic 
innovation, bring in visitors, and boost 
regeneration. Here in Lancashire we have 
beauty, history and geographical location 
on our side.  

We’ve got the lot, from areas of 
outstanding beauty to the most visited 
seaside resort in the country. Lancashire 
is pretty much the geographical centre of 
Great Britain, it’s accessible, it’s welcoming 
and it deserves a shot. 

It would be great to bring home the 
title, but if our bid stands any chance 
it means everyone must get behind it.  
Of course, it’s going to be challenging.  
It will demand fortitude, vision, 
commitment, good planning, tenacity and 
organisation, but above all will demand 
a pragmatic, unified agreement. 

We will all benefit from a Lancashire 
win. The question is do we have the 
commitment, the vision and the ambition to 
put local parochialism aside and sing from 
the red rose county’s hymn sheet. I really 
do hope so – in fact I’m certain we can.

WELCOME

First Words

“We want to 
change the 

future for 
the people of 

the region, 
especially the 

young.”
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